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Build Your Brand and Attract Warm Leads with Social Media
Content

As d real estate agent, your success depends on more than just listings.
Establishing yourself as a trusted, knowledgeable local expert is key to
attracting and retaining clients. One of the best ways to do this is by
consistently providing valuable, local-focused content on social media. i@
Here's a guide to creating effective relocation guides, community tours, - T dee——
property tours, and market updates that will help build a loyal following E&== "‘Z ——EE TR, S et———————
and establish your credibility in your market. — = .
Presented by Marc Fucile o o
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GREETINGS,
REAL ESTATE ROGK STAR!

Hi, I'm Marc!

an entrepreneur, a husband, father of
four, and an avid outdoorsman with a love
for dogs and photography. I've built my business
around helping real estate agents like you uncover
what’s missing in their current marketing approach.
My goal is to turn inconsistent sales and leads into a
steady, reliable stream of business by elevating your
real estate presence from a mere business to
the recognizable brand you've always dreamed of.
If you're ready to see where your potential lies,
I'd love to chat and explore how we can
achieve your vision together.




9 THINGS EVERY REAL
ESTATE AGENT SHOULD BE
DOING...

« Provide Relocation Guides to
_ Establish Trust!
A V Offer Community Tours to
—— Highlight Local Living

SN \\\\:\\\ “ Use Property Tours to
~ g L\\ Attract Interested Buyers
Share Market Updates to Position

\ Yourself as a Trusted Expert

— |¢l Combining These Content Types
for a Strong, Warm Following
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PROVIDE RELOCATION GUIDES TO ESTABLISH TRUST

Relocation guides are an excellent way to reach clients moving to your area. I]"] vﬂu KNUW?
By offering helpful resources for new residents, you position yourself as a local expert and a -
go-to agent. We are
Why They Matter: Relocation guides show that you understand what clients need when moving to a new area. the
It’s one of the best ways to connect with clients who want to learn about the area. trusted
media,
SEO & Social Reach: Relocation guides can also improve your visibility in search results, bringing
. . i . partner,
organic traffic from people specifically looking for your area.
to many
What to Include: Cover key topics like schools, dining options, shopping, healthcare, and recreational top
activities. Create digital guides (PDFs or blog posts) or share content through video and social a,gents
posts. :
in real
Example Ideas: “Top 10 Things to Know About Living in [Your City],” estate.

“Best Schools and Parks in [Neighborhood],”
or “Welcome to [City]—Your New Community.” Vrdre» @




OFFER GOMMUNITY TOURS TO HIGHLIGHT LOCAL LIVING

Community tours are a fantastic way to give potential buyers a real feel for what life is like
in your market area. Showing off the local lifestyle can be a huge draw for clients.

Why They Work: Community tours give viewers a sense of the local culture, amenities, and lifestyle. For those
interested in a specific lifestyle, these insights help drive their decision to move to a particular area.

Content Ideas: Highlight popular spots like parks, restaurants, cafes, shopping centers, and local events.
Think about what clients moving from out of town would like to know about day-to-day living in the area.

Social Media Impact: These types of posts are often highly shareable and get good engagement, as people
love seeing and sharing content that showcases their own community.

Example Ideas: “Neighborhood Spotlight: A Day in [Neighborhood]” or “Top 5 Must-See Spots in [Your City].”
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FUN FACT.

We have

shot over
$27million
in real
estate
properties.
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USE PROPERTY TOURS T0 ATTRACT WTERESTED Buvees [QRRNN

Property tours are essential for showcasing listings and reaching warm leads on social media. A I-"“"-E T"] BIT
With video tours, you can bring the property to life for remote viewers. o=

Why They’re Important: While listing photos give a first impression, video tours and walkthroughs give a better We offer
sense of a home’s flow and layout.

next day

Maximizing Reach: Share property tours as Instagram Reels, Facebook posts, or Stories, which expand your service for
reach to both active buyers and interested followers. all of our

Engagement Boost: Property tours also increase engagement since followers enjoy a “behind-the-scenes” look MLS phOt’O
at homes for sale, even if they’re just casually browsing. pa,Cka,geS.

Example Ideas: “Take a Peek Inside This Beautiful [Type of Property] in [Location],” or “See Why This [Feature] e questlons
Makes This Home a Must-See.” asked!
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SHARE MARKET UPDATES T0 POSITION YOURSELF
AS A TRUSTED EXPERT .

Market updates are crucial for building credibility and establishing yourself as a go-to Media, :
source for real estate knowledge. With consistent updates, you become a valuable resource SeneZEInnlz
for both current and potential clients. charge too much

money for real
The Value of Market Updates: Sharing up-to-date information on home prices, neighborhood trends, and marketjiSisizerciuaatclent:}
insights shows you’re on top of what’s happening in real estate. I:AET

Simple Formats for Social Media: Use short, digestible posts like infographics, stats, or mini-videos with
highlights. Monthly or quarterly updates are effective and easy to maintain.

We are your
front line media

Educational Content: Explain trends in simple terms so viewers feel informed and confident. This helps clients partner, ?’nd we
trust your expertise and reinforces your role as a market expert. offer flexible
payment options.
Example Ideas: “What’s Happening in the [City] Market Right Now?” or “5 Key Real Estate Trends in
[Neighborhood].”




COMBINING THESE CONTENT TYPES
FOR A STRONG, WARM FOLLOWING!

Building an effective social media presence requires consistency and a friendly,
informative tone. Here are some tips for keeping your followers engaged and
building a community around your brand:

Consistency and Voice: Maintain a consistent posting schedule and use a friendly, approachable tone that
reflects your brand.

Encourage Interaction: Prompt your followers to ask questions, leave comments, and engage with posts.
Posts that ask questions, share success stories, or include testimonials are often very engaging.

Read more...
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T0P 3 LIFE
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MODELS
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YOUR INCOME, YOUR LIFE,
YOUR SUCCESS

DARREN HARDY

OFFERS

& J
= zZl

#1 NEW YORK TIMES BESTSELLING AUTHOR

DAY TRADING
ATTENTION

HOWTO ACTUALLY BUILD BRAND AND
SALES INTHENEW SOCIAL MEDIA WORLD




COMBINING THESE GONTENT TYPES
FOR A STRONG, WARM FOLLOWING (GONT..)

Repurpose Content: For example, you can break down a relocation guide into multiple smaller posts, like
“Top Schools,” “Best Parks,” or “Shopping Spots.” Repurposing helps you create
more content with less effort.

Tracking Success: Use social media insights to see what content resonates most with your audience.

Track engagement metrics like likes, comments, shares, and saves to understand what people find valuable.

By following these strategies, you’ll build a warm following, attract more leads, and establish
yourself as a trusted name in the market. With content that’s both engaging and informative,
you’re well on your way to creating a brand that clients rely on and trust.
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LOOKING FOR THE
AUTOPILOT BUTTON

FOR ALL OF YOUR
MARKETING?

Ask us about our
premium agent
personal branding
packages!
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Thank you so much for taking the time to explore ﬂ

these brand-building ideas with me today. | hope @H_":"' REA[ESTATEMENAEU

you found some inspiration and actionable insights
that can truly elevate your real estate presence.

'm always eager to connect with local agents

and owners, whether it's for a quick chat over coffee,
a phone call, a text, or a video call. Let’s keep

the conversation going, exchange ideads, and

work together to bring your brand vision to life.

Feel free to reach out anytime by phone, text, email,
or video—I'm here to support your journey.

Thank you again, and | look forward to connecting!
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CONTAGT

Q® 1-517-740-3523

T

www.elicitmediaproductions.com
O marc@elicitmediaproductions.com

0 Jonesville, Ml
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THANK YOU




